Kimberly Tan
Brooklyn, NY | 347 543 3473 | kimberly.tan.yh@gmail.com | www.linkedin.com/in/kimberly-tan-yh/ | Portfolio

DATA ANALYST
Career Summary
· Data Analyst for 2 non-profits: Proficient in using Python, SQL, Excel, and Tableau to perform data cleaning, exploration, and create dashboards and charts to aid data storytelling and answer stakeholders’ questions
· 4 years of experience uncovering patterns, insights, and growth areas from (competitive) research, data, and metrics to help clients and management improve customer experience, product, and marketing strategies

Skills and Achievements
· Data Cleaning, Exploration/Analysis, and Visualization:
Programming: Python (pandas, numpy, nltk, matplotlib, seaborn, plotly, json), SQL (CTEs, joins, etc.)
Software: Tableau, Excel (pivot table, charts, formulas, conditional formatting, filter, PowerQuery, etc.)
Platforms/Tools: Data.World, Amazon Redshift, Google Analytics, AirTable
· Data Acquisition, Mining, and Machine Learning: 
Brandwatch, Infegy, Python (classification, regression, clustering, etc.), R (linear regression and randomForest)
· Work Awards (Baruch College Conversation Partners Program): 
2X Outstanding Coordinator, Excellence Award for Leadership, Community Building, and Program Commitment

Relevant Experience
Shelter Animals Count | Remote | Data Analyst (Volunteer) 	12/2022 – Present
· Clean 4 JSON files with 4.5 million animal-level data records from North American animal shelters for data analysis
· Join datasets and engineer features for animal-level trend analysis to uncover insights for industry questions, enhancing shelter programming and decision-making
Code for America | Remote | Data Analyst (Volunteer)	10/2022 – 12/2022
· Analyzed 2.6 million 911 call data to assess call diversion opportunities for better public assistance; Extracted data from Amazon Redshift and Data.World using 15+ SQL queries and explored data patterns, using Tableau and Python
· Assessed data quality, uncovered 5 mild cross-city patterns – demonstrated project potential, highlighted insights and shortcomings discovered during data exploration, and designed charts/tools to promote easy information sourcing
· Performed data standardization to allow multi-city analysis; assigned categorization tags in AirTable, mapped local call types to common standard codes, and highlighted questionable tag decisions to improve quality of analysis
· Created 3 interactive dashboards/stories for 3 different groups of non-technical stakeholders in Excel and Tableau to aid information distribution and improve data or project understanding during meetings and to online users
· Aided writers with data storytelling in data considerations and limitations reports; Analyzed data on 130 datasets and generated 15+ charts with insights using Python (pandas and nltk), Excel, and Tableau
Baruch College Writing Center | New York, NY | Front Desk Assistant	     08/2021 – 05/2022
· Improved client acquisition strategies by advising Assistant Director to add seasonality, outreach data, and appointment metadata, to 3 client volume trend analyses and to perform target marketing (for 4 student segments)
· Ensured smooth operational flow and optimal resource allocation; completed 3-5 time-sensitive tasks per hour
McCann New York | Remote, NY | Social Strategy Intern	06/2021 – 08/2021
· Informed social media marketing strategies of 3 client brands; Executed 20 social listening queries on Brandwatch and Infegy and analyzed qualitative data pulled to extract consumer insights
· Created 5 POVs and workshop slide decks (with team or self) for the account team and client; Summarized research and presented insights on the content, campaign, and execution strategies of 2-6 competitors/ brand leaders
BMCC Counseling Center | Remote | College Assistant 	09/2020 – 05/2021
· Analyzed semester center performance reports to guide improvement efforts; Pulled 10+ appointment tracking system reports and visualized data in reports and feedback surveys to communicate findings to supervisors via PowerPoint


Education
Baruch College (Zicklin) | New York, NY | MS in Business Analytics, Data Analytics Track	 05/2022
[bookmark: _Hlk124352458]Baruch College (Zicklin) | New York, NY | BBA in Marketing Management, Communications minor	 05/2019
 

Academic and Personal Projects
Data Visualization (Academic) – Revealing Cultural Influences on the Comic Book Industry, 1st place in class 
· Tools/Skills Involved: Excel, Tableau, Python, Data Storytelling (using charts and dashboards) 
Web Analytics and Intelligence (Academic) - Identifying Hidden Business Problems
· Analyzed client’s Google Analytics reports; Identified poor retention and conversion rates, uncovered root cause, and communicated insights, solutions, growth areas, and marketing strategies to client
[bookmark: _Hlk124414926]Machine Learning (Academic)
· Predicting NYC Temperature and Precipitation: Collected 10 years of NYC weather data, performed data cleaning, exploration, visualization, and feature engineering/selection to build 10 XGBoost regression models that output predictions
· Predicting 311 Call Resolution Time to Identify Abnormalities: Merged and cleaned datasets, analyzed 452165 call data records for trends, built RandomForest and XGBoost prediction models, and presented outcomes bi-weekly
Data Exploration and Reporting (Personal) 
· Analyzed COVID Impact and Population Vaccination Progress (SQL, Tableau)
· Created Dashboard on Manufactured Aviation Components (Tableau) - General Electric Quality Control Analysis

Other Experiences
· Baruch College Conversation Partners Program | New York, NY | Marketing Chair  	08/2017 – 09/2020
· Inside Out Tours | New York, NY | Marketing and Product Development Intern 	01/2019 – 04/2019

